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3. Written Content
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Where are we?

The Big Picture

Content Planning

Written Content

Visual Content. Video & Hybrid Formats
Landing Pages. Content Distribution

o Wb

Content Analysis. Live Demo



#3 Written Content

Writing style

Content elements
Micro vs macro content
Content pyramid
Content clusters

O A R A

Blog posts, ebooks, whitepapers,
case studies

It looks like you're trying to ask a
question.

Please, use sli.do — CM3
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HOW MAILCHIMP DO IT?

http://stylequide.mailchimp.com/

@ MailChimp Content Style Guide

Writing Goals and
Principles

Voice and Tone

Writing About People
Grammar and Mechanics
Content Types

Web Elements

Writing Blog Posts
Writing Technical Content
Writing Legal Content
Writing Email Newsletters
Writing for Social Media
Writing for Accessibility
Writing for Translation

Creating Structured
Content

search Q

Welcome to the MailChimp
Content Style Guide

This style guide was created for MailChimp employees, but we
hope it's helpful for other content and communications teams
too.

If you work at MailChimp

This is our company style guide. It helps us write clear and consistent content
across teams and channels. Please use it as a reference when you're writing for
MailChimp.

This guide goes beyond basic grammar and style points. It's not traditional in
format or content. We break a number of grammar rules for clarity, practicality,
or preference,

We've divided the guide by topic based on the types of content we publish, so
you can reference it as needed or browse in order. The entire guide is
searchable, so you can go straight to the item you're looking for.


http://styleguide.mailchimp.com/
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HOW ENHANCYV DOES IT?

Editorial guidelines o vassilena@enhancv.com ~
L3
File Edit View Insert Format Tools Table Add-ons Help See new changes Comments & Share

| e ~ " 100% - Normaltext -  Arial - 1" - B I UA- @ [ +|

1 1 2 3 4 5

Editorial guidelines V

Editorial Guideline OKRs for the next 6 weeks
Article Guidelines
Approach
Article Creation Process
6 Week Meeting
Questions to be asked of every article
Individual Article Production Process
Brand positioning
Tone of voice
Writing Rules
SEO 5. Always refer to other authorities wherever possible. For each point made, ask yourself
Topics “can this point be made by quoting or citing an authority?"

Visuals . .
Balsrances a. * More personal resumes get noticed by hiring departments.
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Interview Guidelines b.  Monica, an HR professional at Microsoft, said “you really notice when the

Objective personality comes through, it makes a big difference for us.”
Interview Rules

Interview Process 1§

Email and Customer Interaction Guidelines
Objective
Tone of Voice a
Writing R




ELEMENTS

» Target audience

 Voice and tone

* Brand positioning
 Grammar and terminology
» Content types

* SEO

» Content process
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EXAMPLES

e Microsoft

» Google (material design)
* Shopify
« GOV.UK

o Buffer
e University of Leeds
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https://docs.microsoft.com/en-us/style-guide/welcome/
https://material.io/design/communication/writing.html
https://polaris.shopify.com/content/product-content
https://www.gov.uk/guidance/content-design
https://open.buffer.com/style-guide/
https://comms.leeds.ac.uk/wp-content/uploads/sites/7/2017/01/tone_of_voice_guidelines_2016.pdf
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KEY CONTENT ELEMENTS

o User need and user benefits

» Compelling story

» Attention-grabbing headline

» Clean formatting

e Shareable quotes

* Embedded & multimedia content
» Call-to-Action






WHAT DOES THAT EVEN MEAN?

Bluetooth, A2DP,
Aperture, CDMA,
Bluetooth, A2DP,
Aperture, CDMA,
Bluetooth, A2DP,
Aperture, CODMA,
Bluetooth, A2DP,
Aperture, COMA,
Bluetooth, A2DP,
Aperture, CDMA,

36, 1080p/720p, Android, Donut, Froyo
Composite,Retina Display, AMOLED,
36, 1080p/720p, Android, Donut, Froyo
Composite, Retina Display, AMOLED,
36, 1080p/720p, Android, Donut, Froyo

Composite,Retina Display, AMOLED, K
36, 1080p/720p, Android, Donut, Froyog ®
Composite,Retina Display, AMOLED, :

36, 1080p/720p, Android, Donut, Frye)
Composite, Retina Display, AMOLED,B‘
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FEATURES vs BENEFITS

STORAGE FOR
1GB OF MP3S

1,000 SONGS
IN YOUR POCKET
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HAPPY i 3

TELLING A STORY

w LLLLLLLLL
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Full-Page Readers Average Time On Page

+296%

Full Page Reads

- No story Story No story Story

https://blog.bufferapp.com/power-of-story



https://blog.bufferapp.com/power-of-story

7 ELEMENTS - STORYBRAND

SUCCESS
5 AND CALLS THEM TO ACTION 6

3 MEETS A GUIDE
P @

THAT RESULTS IN...

1 A CHARACTER

4 WHO GIVES THEM A PLAN

7 WITH A PROBLEM
/] FAILURE

http://storybrand.com/downloads/intro-to-sb/Introduction-to-StoryBrand.pdf
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http://storybrand.com/downloads/intro-to-sb/Introduction-to-StoryBrand.pdf
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7 ELEMENTS - STORYBRAND

Star Wars

And Calls Them to Action

Meets a Guide /

Success

The Death Star is destroyed
W Fight :

A Character Yoda Obi-Wan Kenobi

“*. Who Gives Them a Plan
Luke Skywalker %o .

With a Problem That Results In... Failure

Trust the force

Evi Eminis aPia i The Rebellion is crushed




YOUR BRAND ISNOT THIS S5 S8







STORYBRAND ELEMENTS

* Focus on the character’s needs
» External and internal problem
 Specific plan for action

» Call to action

https://www.socialmediaexaminer.com/selling-with-story-how-to-make-your-customer-the-hero-donald-miller/
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https://www.socialmediaexaminer.com/selling-with-story-how-to-make-your-customer-the-hero-donald-miller/




Top Headline Phrases SoftUni

Measured by average Facebook Engagement

will make you [EELK reader value

thisis why [ELEE] —  CU riosity
can we guess [EREE] —> QUiZZGS
only Xin [PEEL] quizzes

the reason is [REALY —)  CUINIOSitY
are freaking out JEY — curiosity

X stunning photos [RE¥&

tears of joy [ECE ——  cotion

is what happens QEETS
make you cry [FEY —)  cOtiON
——) e Otion
talking about it K133 > curiosity
is too cute [RPLF —) cmotion
shocked to see [FAY4 | —) cmaotion

give you goosebumps JPAL:]

melt your heart QFEE] —D em()tion

X things only ¥ I

can’t stop laughing REEY — coOtion

top X songs [RltEX:

twitter reacts to [RL[2 | —p  CU riOSity
what happened next LY —p | CUIIOS |ty

0 1,000’ 2,000/ 3,000 4,000 5000 6000 7,000 8,000
Average Facebook Engagements

N 2017 Review of 100m Articles
BuzzsumO buzzsumo.com/blog/most-shared-headlines-study

http://buzzsumo.com/blog/most-shared-headlines-study/



http://buzzsumo.com/blog/most-shared-headlines-study/

Top B2B Headline Phrases .
Measured by average Linkedin Shares SOﬂ:UI‘II

the future of

curiosity
—‘ functional needs
—  CUrigsity
— CUrigsity
» curiosity

X ways to
need to know
in the world

of the year

X things you
one of the

the power of

how to get

functional needs

how to make

functional needs
curiosity

why you should
that will transform
the top X

want to be

in X years

of the future cu riOSity

X tips for
you want to

the X most

the end of

0 50 100 150 200 250 300 350 400

Average Linkedin Shares

N 2017 Most Shared B2B Headlines Study
Buzzsumo buzzsumo.com/blog/how-to-write-engaging-b2b-headlines

http://buzzsumo.com/blog/most-shared-headlines-study/



http://buzzsumo.com/blog/most-shared-headlines-study/
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OVERALL HEADLINE PREFERENCES
i 36%
35%
30%
25% 21%
20% 17% 15%
15% 11%
10%
: -
0% - = - —
Number Reader Addressing How To Normal Question
30 Ways to Mcke Ways You Need to How to Make Ways to Moke What are Ways to
Orinkg;gpgmﬁom M:::’:g;;zmg hg’:-ja Dﬁnkge?glg’;egﬁyore Drinkgfﬁgmﬁom Mh%; mkg%a

https://moz.com/blog/5-data-insights-into-the-headlines-readers-click



https://moz.com/blog/5-data-insights-into-the-headlines-readers-click
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SIMPLIFY

COMPLEXITY

SIMPLSTIC
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THE MYTH OF LONG CONTENT

B2C Posts: Word Length vs Total Shares
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https://cdn2.hubspot.net/hubfs/53/B2B vs B2C Content Lessons - HubSpot and BuzzSumo Report.pdf



https://cdn2.hubspot.net/hubfs/53/B2B_vs_B2C_Content_Lessons_-_HubSpot_and_BuzzSumo_Report.pdf
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Key phrase: content marketing

Average Shares By Content Length
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Key phrase: travel advice

Average Shares By Content Length

0-1000 Words

M Facebook

1000-2000
Words

I Pinterest

2000-3000 3000-10000
Words Words

I Linkedin I Twitter



https://medium.com/data-lab/the-optimal-post-is-7-minutes-74b9f41509b

SoftUni

Digital
HOW LONG SHOULD WRITTEN CONTENT BE?
10,000,000 - 7 Min
g 1,000
3
‘%o 100 |

Post Length, Minutes


https://medium.com/data-lab/the-optimal-post-is-7-minutes-74b9f41509b
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ONLINE CONTENT FORMATTING

» Bullets

* Subheadings

* Bold

e Fontsize

* \White space

* 1 idea per paragraph

e Active verbs
e Intro hook



SoftUni
Digital

IMPROVING READABILITY

* Shorter copy - 58%

* Bullets - 4/%

» Objective language - 2/%
o Combined - 124%

https://www.nngroup.com/articles/how-users-read-on-the-web/



https://www.nngroup.com/articles/how-users-read-on-the-web/




THE POWER OF VISUALS

80%

60%

40%

20%

0%

What does a typical post include?

more than
one image

video

l 3.8%

audio

a list
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https://www.orbitmedia.com/blog/blogging-statistics/



https://www.orbitmedia.com/blog/blogging-statistics/

SHAREABLE QUOTES

VALCHANOVA= ABouT

Aaron Harvey and authenticity

56% of Americans would stop buying brands they deem unethical. Aaron Harvey of Ready Set
Rocket opened his talk with this stat and led the conversation toward authenticity. We saw a

bunch of examples — headed by the current dark case from Pepsi. Those were all brands that try

to plant themselves into current topics and fail miserably. The results are more than expected -

harsh public outcry and worse customer relations.

G+

Brands insert themselves in trendy conversations, but they

should live the values in the day-to-day. - Aaron Harvey

«

CLICK TO TWEET %

On the other side of the spectrum stands Dove - an example of a brand that has a focused and
stable approach to a public issue. The link between the brand and their real beauty cause is
much more direct and authentic. That’s why it works. It’s the same when the outdoor store
chain REI closed their stores on Black Friday. For this to work, a brand needs to work hard and
truly understand the issue with all its ins and outs.

SEARCH Q
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CALL TO ACTION
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Conclusion

Creating a personal brand on social media isn't easy. It requires a lot of thought and research
to do successfully. It is not about what you look like or where you live, it's about what you stand
for and what people should expect when they see you've posted a new piece of content. Think
long-term and remember to take note of what's working and not working and adjust as

necessary.

Confidently develop and implement successful digital

strategies with a Postgraduate Diploma in Digital Marketing.

DOWNLOAD COURSE BROCHURE




C{ Enhancuy

What was the reason you created your resume?

| wasn't looking for a job. But | like to keep my resume up to date in case something worth applying for
appears and I'd need one right away. Up to this point, my resume looked like the basic university

template with no flair. It was just too average, and | don't like average!

C{¢ Enhancv

STEVE BROWN

A writer who used 1o be an engineer

Create a slick
resume in a few

© Pt o ot Mg W S, g ek, MOE

minutes e

MA Mok and Communications.
Undenr ity of Los Duege

L

-
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w ENnhancy . Search Get started with Enhancyv

Latest posts

What | Mastered About Remote
WOrklng lv | Onaresume, focus on the paths you

—td took and the decisions you.made

'l i How do you work remotely?

| would love to hear your thoughts on remote working. Feel free to post them as comments or email

me directly at vessy@enhancv.com. I'm based in Dublin, so shout out if you are around for a coffee.

24 July 2017

It's been almost a year since | started working for Enhancv remotely H | r | ﬂ g I ﬂ D U b [ I ﬂ

share that we've joined the Global Work Remote Day and our whole t _ o
Head of Marketing / Digital Marketer / Customer Success

August 4th!

Today, we have a number of remote employees in Dublin, London, an Send your CV & why we should

majority of the colleagues are in Sofia, Bulgaria. pick you at work@enhancv.com
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B2C Content Marketing Tactic Usage

87%
83%
82%
81%
7%
In-person Events

Infographics

52%

48% Average

Number
46% Used

43% L2

40%

90%

B2B Content Marketing Tactic Usage

In-person Events

Infographics

76%
71%

66%
65%

82%
81%
81%

93%

79%
79%

Average
Number
Used

13



“See, | told you size matters.”
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MICRO VS
MACRO CONTENT

e Frequency
e Channels
e Goals
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CLUSTER CONTENT

workout routines to
increase strength

workout routines workout routines

to lose fat to get abs

Workout
Routines

workout routines
with dumbells
at home

workout routines to
build lean muscle

workout routines
without weights
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Welcome to the Most Educational Swimming Pool
Blog in the Country!

Loading

https://www.youtube.com/watch?v=fgSxXWDSkWT4

Inground Pool Light Cost & Other Common Lighting Questions

Posted by Brittany Joyner

W Tweet < 2 m 1

If you're considering an inground pool, you are probably also
considering installing an underwater pool light. As we work with
hundreds of folks throughout Virginia, Maryland, and West Virginia
each year we have the opportunity to answer tons of questions about
pool lighting. In this article, we're going to tackle some of the most
popular inground pool lighting questions we receive on a daily basis.
Let's jump right in!



https://www.youtube.com/watch?v=fgSxWDSkWT4
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THOUGHT LEADERSHIP

A

#n :
< BULLETPROOF

J Keyword

START HERE

Search. Discover. Dominate.

Category Media Type

PODCAST COFFEE

Ozone Therapy &
Medical Freedom with
Robert Rowen - #352

Why You Should Listen -
Today from the
Bulletproof Radio vaults
comes an episode with
“The Father of...

5 Easy Biohacks for
Beauty, Detox, and
Better Sleep

Improve your sleep, your
energy, your digestion,
your mooad and your
brain function with these
five easy biohacks....

Hacking Addiction with
Dr. Mark - #351

y - biohacking - Por

Why you should listen -
Addiction manifests itself
In many ways, and
therefore there’s a lot of
different,.,




THOUGHT LEADERSHIP

~71;,'4 Best Buy Support

¢ =n

+ 4 ¢ ~

FORUMSv BLOGSv FAQs IDEAX REVIEWS

@ Intelligence

Best Buy Support > Blogs > Geek Squad Intefigence > Our Guide to Cutting the Cord, Part 2

Articls Options v

Our Guide to Cutting the Cord, Part 2
by Agent-GavinC ® on 09-02-2018 04:25 PM - last edited on 09-02-2016 0446 PM by rstyle @

So you've figured out how you want {0 gel video content in [o your place. The next step is deciding how you are
going o watch that video content,

If you have decided on getting content over the air, you have already taken care of this step — you have decided
to watch content only on your TV. Once you get the right antenna and find the best place for it in your house, you
are good to go.

If you have decided to go exclusively with getting your content from the Internet, you still have a couple things to
figure out:

« s your connection fast enough for streaming video, and

« Do you have the right kind of equipment

Speed

The Federal Communications Commission maintains anywhere between 10Mbps and 25Mbps is sufficient for
household streaming, The orientation of your network, the proximity of your neighbors’ networks and the number
of devices connected to your network will affect its performance. And according to our Home Theater Instaliation
Agents, having 25Mbps coming in to your house may not be enough to provide a consistent video streaming
experience. For reliable, steady streaming, you may need 25Mbps at the device on which you will be viewing the
video. You will want to keep this in mind as you check your Internet service speed.

If you already have trouble smoothly streaming to your computer, you will definitely want to consider upgrading
your service. Check with your provider to see what choices you have In your area, A SOMbps broadband network
should handle normal household activity while you stream to your TV,

To check the actual speed of your network, use the Speed Test here on the site.

Our Moderatorns

Register | Sign In | Help

G CEED

+ Technology & Me
+ Gaming

+ Customer Service
+ My Best Buy

Our Guide to Cutting the Cord, Part 2
Our Guide to Cutting the Cord, Part 1
Pokémon Go Update

Geek Squad Plays Pokémon Go: Part 3
Geek Squad Plays Pokémon Go: Part 2
Geek Squad Plays Pokémon Go: Part 1
Project Unicorn Mission Debrief

Ten Tips to Keep a Clean Computer
Protecting your Pracious Photos

The Icarus | Project

Geek Squad Videos
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USEFUL INFORMATION

by hipmunk

HOME GO STAY PLAY KNOW DREAM HIPMUNK

SEPTEMBER 9, 2015 / by THEHIPMUNK

The Traveler's Guide to Tipping

Internationally

Thehipmunk

Tipping is a hot topic in the United States these days, as rising minimum wages call

into question the standard practice of making servers reliant on tips. For travelers

SEARCH

TRENDING

What Does
“Continental
Breakfast” Actually

Mean?

How Much Does A

Disney Vacation Really
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INSPIRING INFORMATION
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BEHIND THE SCENES

A Buffer Social v Q sea ‘ Get started with Buffer

Inside Buffer's New Blog Design
(And a Behind-The-Scenes Look at
Our Content Strategy)

738 42
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BEHIND THE SCENES

ol 3 '@%“EPPAR“ Blog Destinations ~  Topics »  Latest Stories  Author

e
¥

Behind the Scenes: Sally Joins Jack Skellington in
Haunted Mansion Holiday at Disneyland Park

I was thrilled to see the new Sally figure this season in Haunted Mansion Holiday at Disneyland
park. | had the chance to chat with her designer, Tim Wollweber, when she first arrived. He and the

Catal Restaurant in
Downtown Disney
District at the
Disneyland Resort
Welcomes New
Executive Chef
Timothy McDowell

‘ by John McClintock

Turkey Day Just
Around the Corner -
Here’s Where to Eat
November 24 at
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SHOWCASE YOUR USERS
flickr blog  Ctegories  Galleries  CodeBlog flickzcom Q. |

Flickr He‘roes of the Week

Summer is about to come to a close in this hemisphere and officially begin in another. That means sun, and
moon, and stars shift from our tiny little place on this rock. Keep celebrating the ever-changing seasons,
places and faces In life, Flickr Fam. We're excited to host and feature your work. In doing so, it's another
Monday. That means another time to announce this week's Flickr Heroes.

This week’s Flickr Heroes are ‘Awoken' by Derek Coull on Twitter and Google+ and ‘Speed of Life’ by
Alexander Dyachenko on Facebook and Tumbir.
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Practice:

Create a piece of written content.
Where would you publish it and why?
(hint: based on your target audience)



